A Charlie’s Soap
Revolution

4

How to turn your customers on to
Charlie’s Soap



Charlie’s Soap
A Case for Charlie’s Soap
By the Numbers

R Charlie’s Laundry Powder Ranks # 1 on top online retailers,
consistently selling at $12 - $16 plus shipping and handling!

R Market coverage of Charlie’s Soap is large and spreading
(page 3)
R Charlie’s Soap ranked top in category when tested in new

stores, (see 9 months growth in sales, per customer supplied
data. Page 4)

& Charlie’s Soap seeks to partner with distributors as both
companies expand sales in the Green Product Revolution.

(page 5)



Charlie’s Soap tans across America

The darker the color, the higher the concentrations of Charlie’s Soap customers.
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Nine Months Sale Data
3 Test Market Stores
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Charlie’s Soap competes with National Brands
throughout the USA (pt. 1)

R Data from our Retailer / Partners clearly shows
Charlie’s Soap can outsell nationally advertised Brands.

R By devoting our attention to high end grocers such as
Whole Foods, The Fresh Market, Earth Fare, Central
Markets, Wegmans, as well as Co-ops, and Mom and
Pops, our sales are not diluted by wide distribution in
big box retailers.

& Our loyal customers are willing to seek out the stores
that seﬁ our products. Store managers around the
country tell us that customers ask for Charlie’s Soap
and refuse to accept substitutes.



Charlie’s Soap competes with National Brands
throughout the USA (pt. 2)

R 55% of our sales remain internet sales.

R Internet prices remain high in spite of intense
competition from the many sites that sell Charlie’s
Soap.

R Just Google Charlie’s Soap and you'll see more
customer initiated discussion and interest than any
of our competitors.



Charlie’s Soap competes with National Brands
throughout the USA (pt. 3)

& Ongoing data from a leading online retailer shows
Charlie’s Soap is the Leading Laundry Powder on
the internet selling through our internet Retailer /
Partners.

R This is clearly un-tapped potential for our brick-and-
mortar retailers.

R Our loyal customers around the country contact us
on a regular basis telling us which local stores the%f
frequent, and if a store lets stock run low, they cal
us!



Capacity to grow!

R The unassuming buildings that house our offices and
production facilities can be deceiving. The most recent upgrade
completed just last year means we are meeting current
production levels running easily at 25% of 1 shift’s production.

& The “Quick Batching System” developed by the Sutherlands,
allows JIT response for quick deliveries that are required when
an export order, or new warehouse distributor suddenly
increases their demand.

R Close relationships with our raw material suppliers complete
the picture as they match their supply to our increasing needs.
We are all growing together!



Training and Support

& Growth with our partners must be supported with
training and support at the store level.

R Charlie’s Soap maintains online support through our
Website, and through the use of social media such as
Facebook to keep our customers informed.

R Charlie’s Soap supports our brick-and-mortar
retailers with in-store demos, and employee training
programs.
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3 Founded in 1976 by Charlie Sutherland, Sr. aNf
supplier of industrial cleaners to the textile industry.

3 Bought in 1983 by Charlie Sutherland, Jr.

3 Expanded in 1992 to offer Laundry Liquid for textile
quality control laboratories.

3 Added Laundry Powder in 2000.
@3 Launched in 2002.
@3 In 2010, torch passed to C. Taylor Sutherland, III.


http://www.charliesoap.com/

What is Charlie’s Soap?

R Natural Laundry Detergents and Liquid Cleaners

3 Laundry Powder - 80 large loads in the palm of your
hand. One tablespoon per load.

3 Laundry Liquid - 128 large loads per gallon One

ounce per load. e

‘u

o3 Indoor/Outdoor Surface
Cleaner and Kitchen & Bath-
two cleaners to replace all
your household cleaners.




What makes us Special?

(R Science
3 Charlie’s Soap is “out of the box” thinking.
3 Unique chemistry makes all the difference.
X Testing Ty
R Saying we're the best only counts if it’s true. T ——

&R 3" party testing proves our claims: Clemson University, Duke
University, SGS Testing Labs, Japan Food Research
Laboratories, USDA, Canadian DA

&R Dedication to Excellence

R Charlie, Jr. believes that a product is only worth creating if you
take the time to do it right.

R We won't sell anything we don’t believe in and use ourselves.




What's it made of?

We make three products, the all purpose cleaner, the laundry liquid, and the laundry powder. The detergent parts of all
of our products come from a coconut oil base, a unique blend of biodegradable surfactants that has come from years of
research. They also contain pure, highest grade, completely soluble, Green River, WY washing soda.

The Indoor/Outdoor Surface Cleaner, Kitchen & Bath Household Clearetaundry PreSpraycontains water, and in
addition to the above, a small amount biodegradable solvent deemed safe by the Duke University Department of

Environmental Medicine.

The Laundry Liquidis similar to the cleaners, but contains no solvent and more of the detergent. This makes it a bit
thicker than the cleaners and better for laundry.

The Laundry Powdelis similar to the Laundry Liquid, but contains a lot more of the soda ash and no water. It also
contains a bit of sodium silicate to help with grease stains and help keep the powder dry in wet environments.

Indoor / Outdoor, Kitchen & Bath,

e S Liquid Laundry Laundry Powder
Coconut oil based surfactants Coconut oil based surfactants Coconut oil based surfactants
A non-toxic, biodegradable solvent
Sodium Carbonate Sodium carbonate Sodium carbonate

Water Water Sodium metasilicate



Does it really work?

R Charlie’s Soap works on all types of stains.
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Is it safe?

R Charlie’s Soap is completely hypoallergenic!

Charlie’s Soap Rinses Completely
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With each wash, the leading brand adds weight to your clothes!
With Charlie’s Soap, your clothes are always residue free.



Is it “Green”?

R Charlie’s Soap is 97.3% biodegradable in just 28 days.
100% T
80% \ -
60%| e '
40%
20% |
0%

Percentage Remaining



Safe for any fabric

Protect Flame Proofing on Children’s Sleepwear

Test Consumer Product Safety Commission’s
Test 16 CFR 1615/1616 and ASTM Test D4723

Fabric
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With each wash, your fabrics get closer and closer to brand new.



Safe for hi-tech garments

4

Charlie’s Soap Liquid Laundry Saves Waterproofing

ASTM Water Spray test D-1913(AATCC 22) Measuring Water Repellency of Waterproof Fabrics.

Buiuiewsy %

Waterproof garments stay waterproof



How can customers use
Charlie’s Soap?

R Laundry Powder and Liquid

HE washing machines AND regular washing machines
Top loaders and front loaders

All washable fabrics from cotton to silk

Sensitive skin individuals

High tech garments from wet suits to diapers

&R&KK K

® Indoor / Outdoor Surface Cleaner, Kitchen & Bath Cleaner,
Laundry Pre-Spray

General household cleaning

Kitchen and bathrooms

Home exteriors

Vehicles (cars, boats, bikes and ATVs)
Hands and dogs and livestock

Floors

Pretreating spots before laundry

RERKKK K
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Features

Home > 2010 » New Products
Charlie’s Soap -
Yiew more articles in: Charlie’s Soap
2010

20710, 15t Averiue, Mayadan, NG 27027 swew.charliesoa,com
SHARE THIS D
New developments at Charlie’s Soap incude the introduction of new packaging made of
post-consumer materials on the company’s most popular items and recyclable packaaing on sl
ather ibems, Upcoming product leunches rangs from Kitchen and Bathrooms +, & Formula For easy grab and oo <leaning,

Dishwashing Liquid for those who have sensitive skin, Laundry Booster and Hard-Water Treatment. Other products

include: Charli’s Soap Laundry Powder and Laundry Liquid.

COLUMNS SOURCE DIRECTORY

This Month's Issue

WholoFgggs: Db 010

Retailer Survey
Hot Market Trends

New Product Review
Allergen-Free Foods

Liver Care

- Supplement Selling Tips

* Winter Money Makers

Diapers to Diesel Engines...
Charlie’s Soap Cleans Everything!

’ All of our products are hypo-allergenic, biodegradable and rinse out
so completely that there is nothing left behind but the sweet smell of clean!
There are so many Charlie’s Soaps it’s hard to choose just one. So don’t! Try them all...
Laundry Powder * Laundry Liquid * Laundry Pre-Spray
Laundry Booster & Hard Water Treatment ¢ Kitchen & Bath Natural Cleaner
Indoor/Outdoor Surface Cleaner

800-854-3541 * charliesoap.com
Green. Clean. Guaranteed.

Caring Mothers
Choose Charlie’s

Just like you, the folks at Charlie’s Soap
believe that your baby deserves the very best.
That's why all our laundry products are:
Biodegradable * Hypo-Allergenic
Phosphate Free
Charlie’s Soap rinses away completely,
leaving your baby’s diapers, clothes and
bedding soft and clean without harsh residues
that can irritate a newborn’s tender skin.

oS
800-854-3541
charliesoap.com

Systemd4 Advertising (540) 344-4004

CS23 Charlies Soap

Healthy Mom & Baby (Maitland Wamne) 3.1875" x 4.2338"
May 10,2011

Now Available at EARTH F
1814 Gunbarrell Rd.

MADE IN THE USA



Free Advertising on
www.charliesoap.com

g Find a

store near you

Search our map below

Find aw
store online
Click any link below
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Make Money with Charlie’s Soap

Case

SKU

11212

11306
11312
11404
11505

12306
12312

21306
21312
21404
21505

41504
41706
41712

51706

SKU Size Loads ITEM UPC
Laundry Pre-Spray
11201 16 oz. N/A 757072112017
Indoor/Outdoor Surface Cleaner Concentrate
11301 320z N/A 757072113014
11301 320z N/A 757072113014
11401 1 Gal. N/A 757072114011
11505 5 Gal. N/A 757072115056
Kitchen & Bathroom Natural Cleaner
12301 320z N/A 757072123013
12301 320z N/A 757072123013
Laundry Liquid
21301 320z 32 757072213011
21301 320z 32 757072213011
21401 1 Gal. 128 757072214018
21505 5 Gal. 640 757072215053
Laundry Powder
41504 4Gal 1000 757072415040
41701 2.641bs 80 757072417013
41701 2.641bs 80 757072417013
Laundry Booster & Hard Water Treatment
51701 2.641bs 160 757072517010
51701 2.641bs 160 757072517010

51712

Gross ROI percentage without freight

Case

Pack

12

12

12

12

12

12

12.7

10.4
14.1
12.7
12.3

10.7
14.1

10.4
14.9
12.7
12.3

10.5
15.0
15.0

15.0
15.0

Case Size

W

9.8

7.7
10.7
12.7
12.3

72
10.7

7.7
10.4
12.7
12.3

10.8
10.2
10.2

10.2
10.2

8.8

9.9
12.3
12.8
16.0

12.3
12.3

9.9
9.9
12.8
16.0

14.8
6.2
11.8

6.2
11.8

Wght
(Ibs)

15.1
30.2
36.8
455

14.9
29.9

15.3
30.6
37.5
46.4

35.9
17.9
35.7

17.9
35.9

TI-
HI

15-3

22-4
11-3
9-3

12-2

22-3
11-3

22-4
10-4
9-3

12-2

16 -2
10-6
10-3

10-6
10-3

MSRP MAP

Price per Item

12.00

13.00
13.00
21.50
99.99

13.00
13.00

14.00
14.00
23.50
99.99

129.99
14.00
14.00

13.33
13.33

9.00

9.75
9.75
16.13
75.00

9.75
9.75

10.50
10.50
17.63
75.00

97.50
10.50
10.50

10.00
10.00

WHSE
Gross ROI

192%

171%
176%
128%
156 %

171%
176%

127%
129%
87%
86%

93%
91%
92%

79%
80%



